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Introduction

Unlocking new channels, adopting new outreach approaches, and 
developing new data formats for the statistics dissemination process are  
important means to enhance certain aspects of serviceability of statistics, 
especially availability and timeliness.

In this regard, new channels and approaches are not ends but rather means
of a data dissemination framework. 

Efficiency and cost-effectiveness should drive the choices of channels, 
approaches, and formats of statistics dissemination.



Introduction

The channels through which statistics are disseminated can
determine the audiences that they reach.

Different approaches to data dissemination are instrumental to
enhancing the understanding of datasets and thus increase their use 
and target specific audiences (e.g., students or researchers and 
academics).

Different formats of a same dataset enable disseminating the same
information to different audiences, albeit with diferent levels of
detail.



New Channels

The channels are the means by which the Banco Central do Brasil 
(BCB) seeks to reach its audience. Channels, in this case, refer to the
diferent media:
• “Old”: BCB webpage, in person press releases, speeches; 

standardized time series; and
• “New”: Twitter, Facebook, Instagram, Big Data-type databases.

The introduction of new channels is a means by which the BCB seeks
to reach the broadest possible audience. 



New Approaches

The new approaches are essentially the means by which the BCB seeks
to engage users in the use of its data. This includes, for example:
• Placing more emphasis on disseminating concepts and definitions, 

informing potential users of the serviceability, for them, of the
statistics disseminated by the BCB; and

• Asking data users’ and providers’ views on data needs and data 
quality.



New Formats

The formats are the way in which data are presented. New formats
seek to broaden the audience, catering to those who otherwise would
not make use of statistics, and to enhance the serviceability of
statistics to those who already use it. These formats and their
channels are shown inin the next slide.
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BCB Website and Social Media 

All statistics disseminated by the BCB are published on the
BCB website: www.bcb.gov.br

The BCB also resorts to several social media channels for the
dissemination of data. The social media channels generally convey
headline data, providing links to detailed statistics.

There are also statistics compiled by the BCB that are part of IO data 
dissemination initiatives which are published only in IO websites, such
as the CDIS, for example, in the IMF website. 

http://www.bcb.gov.br/


BCB Statistics Channels and Formats: website 



BCB Statistics Channels and Formats: website 



BCB Statistics Channels and Formats: website 



BCB Statistics Channels and Formats: Open Data Portal 



BCB Statistics Channels and Formats: Open Data Portal 



BCB Statistics Channels and Formats: Linktree



BCB Statistics Channels and Formats: Facebook 

Link to website

https://www.bcb.gov.br/content/focus/focus/R20220826.pdf


BCB Statistics Channels and Formats: Instagram 



Plans for Future Initiatives

New initiatives are being assessed, such as:

• Short videos on Youtube and other platforms providing information
on statistical methodology;

• Videos for data dissemination;
• Use of other media channels, such as TikTok; and
• Use of blogs.



Challenges

Enhancing these aspects and ensuring that they lead to the
serviceability of data presents some challenges, such as:
• Identifying the target audiences;
• Pairing target audiences with the correct mix of

format/channel/statistics;
• Identifying the most cost-effective initiatives;
• Ensuring that the format/channel/type of data are a means to an

end, not an end in itself (careful with the “novelty frenzy”); and
• Maintaining the focus of compilers on the quality of statistics, first

and foremost.



Thank you for your attention!


